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The Economic Impact of 
Echo Red 2 Red: 
A Mountain Biking Event 
Katie Main 
Kadin Hashimoto 
Jeff McNamee 
Overview 
•  Benefits of trails 
•  Research purpose 
•  Definitions 
•  Methodology 
•  Results from Echo Red 2 Red 
•  Current work 
Benefits of Trails 
•  Encourages physical well-being 
–  Inactivity → Obesity 
–  Activity → Promotes psychological well being 
•  Increases property value, beauty 
–  Lindsey et al. (2004) 
•  Businesses 
•  Significant economic impact 
–  New money 
1U.S. Department of Health and Human Services. Physical Activity Guidelines Advisory Committee report. Washington, 
DC: U.S. Department of Health and Human Services, 2008 
Pilot Study - Purpose 
•  Quantify the economic impact of mountain 
bicycle events 
•  Qualitatively describe impact on rural 
communities 
•  Online survey 
Definitions 
•  Travel party 
•  Economic Impact 
–  Multipliers 
•  Direct effects 
•  Indirect effects 
•  Induced effects 
•  Multiplier Effects 
–  Range from 1.5 to 2.6 
 
Number of 
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Economic 
Multipliers 
Methodology 
•  Online survey 
–  Commonly used survey questions 
•  Expert Review 
•  Data analysis program 
Data Analysis 
Results - Demographics 
•  527 participants, 
622 total visitors 
•  Average age: 40 
•  Higher level of 
education 
•  Mostly from 
Oregon 
Annual 2011 Household Income Before 
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Results 
•  Over 73% 
traveled in a 
group of 
2-4 people 
•  Travel 
group size: 
3.02 
participants 
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Results - Spending 
•  Average 
spending: $250 
•  Day: $30 
•  Overnight: $140 
•  Total impact: 
$62,000 
Estimated Amount Spent/Person at Echo 
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Conclusion 
•  Potential for significant economic impacts, 
especially for rural areas 
•  Higher expenditures made by those who stayed 
overnight 
•  Pilot study 
–  Results will be shared with event organizers 
–  Survey will be modified for future events 
Limitations 
•  MGM2 
–  Simplified tool used to provide reasonable 
estimates of spending 
–  Generalization of rural areas (less than 50,000) 
•  Possible survey error 
–  Recall 
–  Double-counting 
•  Response rate of 30%  
–  527 participants, 161 respondents 
Moving Forward 
•  New survey for High Cascades 
100 event 
–  Mountain Bike Oregon, 
Oakridge 
–  Bend Fat Tire Festival 
–  National Championships, Bend 
•  Interviews with local business 
owners 
•  Ultimate goal of developing a 
report 
Questions? 
Photo (Amanda Carey/Felt-Kenda on her way to victory in 2011 on Farwell trail) 
Photo Courtesy Shane Young (Oregon Velo)  
